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Introduction

Have you SEO’d your cornerstone content to win on the SERP? What 

about the PPC? Are you getting a good CPM? How else are you going 

to grow your TOFU; rely on AMP’d pages alone? Speaking of paid, how’s 

the retargeting going? Did our omnichannel analytics have any insights?

Marketing has more buzzwords than Slam Poetry Night in a beehive. 

For an industry so focused on communication, we sure seem to like 

making it hard to be understood. 

This guide is here to make it easier. Within, you’ll find the top 20 most 
used (and misused) marketing terms of 2021, what they mean and 

how you could incorporate them to grow your business.

Let’s bust those buzzwords.



Search Engine 

Optimisation (SEO)

Voice Assistants

Accelerated Mobile 

Pages (AMP)

Digital Marketing

Search Engine 

Results Page (SERP)

Voice Search

SEO means making your content more 

attractive to readers and search engines. The 

better your SEO, the higher your content will 

appear in search results, and the more potential 

leads your company will get.

Voice assistants are smart home devices like 

Google Home, Siri and Alexa that can speak 

and be spoken to – politely, of course. In the 

context of marketing, they are also able to 

perform search functions e.g. “Siri, what’s a voice 

assistant?”. This has opened new avenues for 

businesses to capture leads - your SEO might be 

great, but is your website voice-ready?

Accelerated mobile pages were released by 

Google in 2016 as a competitor to Facebook 
Instant Articles and Apple News. Pages that 

are AMP-compatible load faster on mobile, 

and with 40% of users abandoning a site if the 
page takes more than 3 seconds to load, that’s 

a big deal for your digital presence.

The SERP is what you see when you search 

something on an engine like Google. Marketers 

use search engine optimisation (SEO) and 

search engine marketing (SEM) to appear 

higher in the SERP.

Voice search is a method by which a user 

searches the internet for a particular phrase, 

typically through a voice assistant.



Artificial Intelligence (AI)

Marketing AutomationChatbots

MarTech

Machine Learning

Broadly, artificial intelligence is intelligence 
demonstrated by software and computers. In 

marketing, AI is often used to make automated 

decisions on data collection and analysis 

without you needing to tell it to. That means 

better, faster decisions while you kick back and 

relax at the coffee machine.

Marketing automation is a technology that 

automatically manages key marketing processes 

such as email, social, text and the web. Typically, 

marketing automation is used to cover repetitive 

tasks that otherwise would need to be performed 

by humans, such as sending emails after a 

form is filled in on a website. No more missed 
opportunities because you didn’t click “send” on 

an offer fast enough!

Chatbots are computer applications designed 

to carry on conversations with customers 

automatically, without the direct intervention 

of a human. They are often used on websites 

or social media to answer common questions 

or direct customers towards relevant products, 

webpages or other sources of information. 

No word yet on if they can tell decent jokes, 

but they’re perfect for reducing the human 

resource required for customer services.

Machine learning occurs when a software 

improves itself through more experience or 

more data. In marketing, it is often used to 

rapidly analyse large datasets, identifying 

valuable customers, creating better content 

and finding when people are at their most 
likely to convert.



Inbound Marketing 

Inbound marketing is a strategy through which 

a company encourages potential customers to 

discover it organically, typically through blogs, 

events, SEO, social media and similar. It’s how 

you build long-term authority and passive 

customer growth.

There’s also outbound marketing, which relies 

on more aggressive tactics such as cold calls, 

direct mail, door-to-door sales, and similar.

Content MarketingVisualisation

Digital Marketing Strategy

Omnichannel

Content marketing is a broad term used 

to refer to all marketing efforts that rely on 

‘content’: blogs, ebooks, videos, social media 

posts and similar. It’s a strategy designed 

to provide information, entertainment, 

sometimes both, as well as demonstrate 

authority and expertise to customers.

Typically, this refers to data visualisation, 

where marketers use images, videos, 

infographic, interactive graphs and similar, to 

better communicate convincing information 

about their product or service to their 

audience. Pictures are worth a thousand data 

points, apparently.

Omnichannel marketing is when a company 

creates a single, seamless experience for the 

customer regardless of where they are interacting 

– whether that’s browsing a website on a phone, 

or shopping in a brick-and-mortar store. Think 

picking out clothes online, then going into a store 

to try them on, with a fitting room already stocked 
and ready to go. Omnichannel offers a truly 

seamless customer experience, though it can be 

tricky to pull off across the entire business.



Customer Relationship 

Manager (CRM)

A customer relationship manager is a piece of 

software that assists marketers with acquiring, 

tracking and managing the data of their customers, 

leads and prospects. They offer a single source 

of information as well as analytics about your 

audience, so there’s no guessing on names, 

contact details, previous touchpoints, and so on. 

Common examples include SalesForce, HubSpot 

and Pipedrive. Not to be confused with Tinder – 

that’s a different kind of relationship manager.

Top of Funnel (TOFU)

Customer Interaction

Customer Experience (CX) 

This refers to the top of the marketing funnel,  

a common marketing framework where a 

customer works their way from the top of the 

funnel, where they gain awareness of a brand, 

product or service, through to the bottom of the 

funnel, where they make a purchase. Not to be 

confused with the popular condensed form of soy 

milk, especially if you work in FMCG marketing.

Customer Journey 

The customer journey refers to the entire 

experience of a customer when interacting with a 

brand and/or company. This includes everything 

from seeing an advert and researching a product, 

to visiting a website and filling out an enquiry, to 
post-sale support and reviews.

Customer experience captures every interaction 

the customer has with a brand. It is highly related 

to customer journey, but rather than pinpointing 

exact moments, it refers to the overall perception 

that the customer has of a brand or company. 

If someone recommends your company to their 

mates, they’ve probably had a great customer 

experience. The key to a great customer 

experience is excellence at key touch points - 

including after the sale has been made.



Cost Per Thousand (CPM)

Cost per thousand is used in paid marketing 

to refer to the total cost of every thousand 

impressions of an advert. Mostly used 

because cost per single impression would 

have too many 0’s after the decimal point.

Pay Per Click (PPC)

Digital Advertising

Retargeting 

Pay per click is an online advertising model 

where an advertiser pays a fee only when 

their advert is clicked, rather than when 

their advert is used. It is a popular method 

in search engine advertising for marketers 

who want to drive higher quality leads to 

a particular landing page, website or offer. 

Don’t get results? You don’t have to pay.

Retargeting refers to a strategy/methodology 

where adverts are targeted specifically at 
people based on their previous behaviour on 

the internet. The most common example is 

targeting online adverts towards customers 

who have previously visited your website – 

or a competitor’s. 

Ever started getting heaps of suspiciously 

targeted ads for glassware after you’ve visited 

a homeware store? That’s retargeting. Plenty 

of platforms have this built in, including 

Facebook and Google Ads, and it has proven 

highly effective at presenting offers right 

when your audience is at its most receptive.



Micro-Influencer Marketing

If influencer marketing is engaging with popular content 
creators on social media and elsewhere to promote a 

product, micro-influencer marketing is – you guessed 
it – the same, but smaller. Smaller in terms of audience 

size, specifically, though certainly not in terms of 
impact. It’s been proven that the smaller, more niche, 

more focused audiences of micro-influencers can have 
a conversion rate that matches or is even better than 

their peers with larger audiences.

Snippets

Honourable Mentions

Mobile First Creative

If you search a common question on Google, such as 

“What is a snippet?”, you might get a special section 

of the results page dedicated to answering it, without 

you having to click on any results. These “snippets” are 

drawn from pages that Google thinks best answers your 

question or search intent. They take up a significant 
portion of the results page and offer a powerful avenue 

for marketers to get their content to the top.

With so many internet users preferring to browse 

on their mobile, it’s no surprise that marketers 

are changing their content to work better on 

phones and tablets. Mobile First Creative is the 

terminology that specifically refers to making 
short, easily digestible content that fits perfectly 
onto a phone screen, usually in reference to video.

Other common features include being 

understandable with the sound off (such as using 

closed captions) and being short enough to load 

quickly even when data is limited.



Buzzwords at a Glance*

•   Accelerated Mobile Pages (AMP)

•   Artificial Intelligence (AI)

•   Chatbots 

•   Content Marketing 

•   Cost Per Thousand (CPM) 

•   Customer Experience (CX) 

•   Customer Journey 

•   Customer Relationship Manager (CRM) 

•   Inbound Marketing

•   Machine Learning

•   Marketing Automation

•   Micro-Influencer Marketing

*Source: https://trends.google.com/trends/?geo=AU

•   Mobile First Creative 

•   Omnichannel 

•   Pay Per Click (PPC)

•   Retargeting 

•   Search Engine Optimisation (SEO)

•   Search Engine Results Page (SERP)

•   Snippets 

•   Top of Funnel (TOFU)

•   Visualisation 

•   Voice Assistants 

•   Voice Search



Turning 
Buzzwords 
Into Growth

Get in touch with us.

Those are the most common marketing buzzwords of 2021, 
but there’s a reason this guide is only mostly complete. The 

marketing world is constantly changing as we chase after 

new technologies, new audiences and new opportunities - and 

new buzzwords.

Talk to the team with a handle on the newest trends and 

strategies in digital marketing and content. We’re POUNCE, 

and our team of marketing experts have decades of combined 

experience translating buzzwords into real growth.

+61 2 9131 4900

info@pouncemarketing.com.au


