
The Impact of the IOS Update
on your Digital Marketing

ADHERING TO NEW PROMPT GUIDELINES
Previously, the Facebook platform was utilising
transparency features for ads such as the “Why am I 
seeing this?” button, an option to hide the ad, and an 
off-Facebook activity toggle switch. But users will now 
be prompted to decide whether they agree to allow 
their data to be collected or not. 

CONTINUING TO COLLECT DEVICE IDENTIFIERS 
For those users who opt in to Apple’s transparency 
prompt, device identifiers will be collected. Before the 
update, all users’ device identifiers were collected. 

IDFA (Identifier for Advertisers) is a unique identifier for mobile 
devices and is used to target and measure the effectiveness 
of advertising on a user level across mobile devices.

Why is Apple Making Changes to IDFAs?
The changes to Apple’s IDFA are not unexpected as Apple has 
taken the public and strategic stance that privacy is a user right. 
Apple has repeatedly taken steps across its product portfolio 
to give users the ability to opt-out of any type of targeting or tracking. 

APP-BASED BUSINESS TOOLS
Facebook will continue to support app-based business 
tools for Apple’s limited measurement solution, SKAN 
API, for mobile apps.

AGGREGATED EVENT MANAGEMENT (AEM)
For advertisers utilising web-based business tools,
Facebook will limit the measurement of some events
for iOS 14 users through the new data-sharing protocol.
This new AEM system will change the way that 
advertisers track conversions.

WHAT’S THE DEAL WITH 
THE IOS 14 UPDATE?

WHAT DOES THIS MEAN FOR
FACEBOOK ADVERTISERS?

WHAT IS FACEBOOK CURRENTLY DOING 
TO MITIGATE THESE CHANGES?

WHAT IS IDFA?

CHANGES ADVERTISERS CAN EXPECT!

Guidelines will lead to changes in the way Facebook advertises, the threat of losing 
their relationship with Apple would ultimately be more detrimental.

Source: Jumpfly.com | Tinuiti.com | Ignitevisibility.com | Forbes.com

FACEBOOK AGGREGATE
EVENT MANAGEMENT 

(AEM)
AEM limits transmission 
of user data while still 

supporting critical 
advertiser use-cases.

8-EVENT LIMIT 
Your pixel will only be 
able to optimise for

a maximum of 8
conversion events for

each domain. You will be
able to manage this in

Events Manager.

ATTRIBUTION/
CONVERSION WINDOWS

The default setting for 
campaigns created after

IOS 14 update will be
7- days. 28-day click,

28-day view & 7-day view
will not be supported 

CONVERSION EVENT
BREAKDOWNS

Facebook will no longer
be able to show 

breakdowns for reported
conversions. Including 

delivery & action 
breakdowns.

Mandatory rollout of IOS 14 for all Apple devices in March 2021.
Includes an opt in prompt for users on every app to allow third-party 
sites to track their user data.

DATA NUTRITION LABEL
App owners and developers must upload 
this informational clause to the Apple App 
Store Connect.

TRACKING TRANSPARENCY PROMPTS
All apps are required by the new policy 
to ask users for permission to track their 
data across third-party apps and websites. 

TRACKING VIA APP / BROWSER APIs
Tracking systems need to be updated via 
SKAdNetworks API (SKAN API)
 

WHAT IS USER DATA?
Conversions, website visitors/tracking (which affects
interest targeting), and a few other things.


